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INTRODUCTION

In the last such review of attitude research, Eagly & Himmelfarb (1978)
noted that after a decade of diminished attention, psychologists were show-
ing renewed interest in attitudinal phenomena. Three years later, our own
perspective on the intervening literature allows us to report that the revival
has continued and is likely to remain steady for a time. Fueling the resur-
gence have been developments in three major areas. First has been the
growing concern with and support for cognitive responses as mediators of
attitude effects. Extending earlier information-processing formulations that
focused on the processing of attitude-related information (e.g. message
arguments), the cognitive response approach emphasizes the mediating
influence of the specific cognitive reactions (e.g. counterarguments, favor-
able thoughts, etc) elicited by such information. Second, the prevailing view
of the ability of attitudes to predict and cause behavior has rarely been more
positive. The consequence has been and will continue to be the enhanced
use of attitude measurement and models in applied settings. Third, consis-
tency is back. Following recent demonstrations of the vitality of a pair of
consistency theories whose stars had been in decline—balance and disso-
nance—the consistency principle is once more being given substantial ex-
planatory weight in the interpretation of attitude effects. Interestingly, even
the most active present rival of dissonance theory offers a consistency
motive of sorts. It contends that the results of typical dissonance studies
occur not from a subject’s desire to be consistent, but from a desire to look
consistent.

Each of these three major areas of work will be treated more fully in the
initial portion of this chapter. The second half of the chapter, however, will
involve a consideration of developments in six traditional areas of investiga-






